PRESS RELEASE
For immediate release: Friday 4 September 2015
ORION: THE MAN WHO WOULD BE KING in UK Cinemas from September with support from creative england and ffilm cymru wales
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ORION: The Man Who Would Be King (12A), the latest feature documentary from award-winning director Jeanie Finlay (Glimmer Films) is released into UK cinemas from Friday 25 September and has received distribution support to enhance this theatrical release from Creative England and Ffilm Cymru Wales.
ORION tells the story of Jimmy Ellis - an unknown singer plucked from obscurity, and thrust into the spotlight as part of a crazy scheme that had him masquerade as Elvis back from the grave. 

With an outlandish fictional identity torn from the pages of the novel Orion by Gail Brewer Giorgio, the backing of the legendary birthplace of rock 'n' roll Sun Records and a voice that seemed to be the very twin of Presley's himself, the scheme – concocted in the months after Presley’s death exploded into a cult success - and the “Elvis is alive” myth began.

“Everyone wants a mask to hide behind if they fail.

But If I succeed … who am I?”

Jim Ellis JR, Orion’s son

Borne by his incredible voice, Jimmy - as the masked and rhinestoned Orion - gained the success he'd always craved, the women he always desired and the adoration of screaming masses, but it wasn’t enough…
Our story revels in the manipulative schemes of the music industry, the truth and lies at the heart of the story, the allure of fantasy and the eternal search for identity.  Orion proves that fact is indeed 'stranger than fiction'. This is the story behind that story. Who was that masked man?

ORION: The Man Who Would Be King is Finlay’s sixth feature documentary, it follows the acclaimed SOUND IT OUT and The Great Hip Hop Hoax and again sees Finlay exploring the machinations of the music industry.  
Extensive research resulted in the discovery of exclusive archive materials and Finlay conducted interviews with ORION’s inner circle of girlfriends, family, band members and managers to bring to the screen this rich story of a faustian pact that took Jimmy ‘Orion’ Ellis from a small town in Alabama to the bright lights of Nashville and its sultry promise of fame.
The support from Creative England and Ffilm Cymru Wales will allow the team behind the film to enhance the theatrical release with bespoke masks for audience members, director Q&A events and performances from Orion tribute artists. It will also facilitate audience participation in a wraparound artwork #IAmOrion that allows people to explore the themes of fandom, identity and tribute by providing the opportunity to create a tribute to Jimmy ‘Orion’ Ellis using digital and analogue masks, taken from the cover of Orion’s iconic albums. Tributes can be in photographic or video form and #IAmOrion can be accessed through the film’s website: http://www.orionthemovie.com/iamorion
Richard Holmes, Senior Film Executive, Creative England, said, “We’re thrilled that Jeanie’s project has come together so creatively. We’ve supported this feature documentary from its inception and are proud to be one of its major backers through to its theatrical release. Jeanie’s a really talented, driven and focused regional filmmaker and to see ORION gather this kind of momentum is fantastic.”

Hannah Thomas, Head of Creative Sector Development at Ffilm Cymru Wales commented, “Ffilm Cymru Wales has been a long-time supporter of this fantastic film, providing production finance and now distribution funding. We’re thrilled to be able to support the theatrical release and are looking forward to seeing the public’s response both in Wales and the rest of the UK.”
On the agencies support director Jeanie Finlay commented, "I am so excited to bring Orion: The Man Who Would Be King to UK cinemas with the amazing support of Creative England and Ffilm Cymru Wales. It's been a long journey since I bought a record with a mysterious masked man on the cover twelve years ago and I was intrigued to discover the story of the man behind the mask. I've loved showing the film at festivals all over the world, now I'm excited to see what UK audiences make of Orion, my masked man."
ORION: The Man Who Would Be King will be in cinemas from Friday 25 September, available on iTunes from early October and will be broadcast on the BBC’s Storyville strand in November. All screenings will be listed on the film’s website at www.orionthemovie.com/screenings
Other ways to watch the film, including via iTunes and other online streaming services, will be listed on the film’s website at www.orionthemovie.com/watch
Connect to ORION: The Man Who Would Be King online via Facebook: www.facebook.com/orionthemovie and Twitter: https://twitter.com/orionmovie. 
BBFC rating: 12A

Running length: 86mins

Credits:
Creative England, in association with Ffilm Cymru Wales, BBC Storyville and Broadway. 

A Glimmer Films production, in association with Met Film Production and Truth Department. 
Produced in Wales with assistance from Ffilm Cymru Wales. 

Director/Producer: Jeanie Finlay

Producer: Dewi Gregory

Executive Producer: Al Morrow
- ENDS -
All enquiries: 

Sally Hodgson (Producer of Marketing and Distribution) via sally@pipocapictures.com or +44 (0)7974 563 697.
NOTES TO EDITORS

Jeanie Finlay - Director/Producer (Glimmer Films)

A British artist and filmmaker who creates intimate, funny and personal documentary films and artworks. Her focus is on creating compelling portraits and is obsessed with telling other people’s stories. Her work includes Panto! (72 mins) for BBC Storyille, The Great Hip Hop Hoax (92 mins) for BBC Scotland and BBC Storyville, Sound It Out (75 mins) a documentary portrait of the very last vinyl record shop in Teesside (official film of Record Store Day), feature documentary Goth Cruise for the Independent Film Channel (USA,75 min) which became the most downloaded title ever on IFC, critically acclaimed doc Teenland (BBC4 60 min) and award-winning interactive documentary Home-Maker. 

 “Jeanie gives her projects time. She’s a serious, meticulous thinker, not a documentarist for the Big Brother generation.” Screen International
Dewi Gregory – Producer (Truth Department)

Dewi heads up Truth Department, a production company based in Caerffili, Wales. Dewi has come to cinema documentaries from television, producing and directing for BBC, S4C & C4.  Truth Department's second cinema documentary will be released later this year and the company has two further films in development. A one-hour documentary for S4C is in the final stages of post-production. 
Al Morrow – Executive Producer (Met Film Production)

An award-winning producer and Head of Documentary at Met Film Production. Al’s films have been bought and/or co-produced by a range of international distributors and broadcasters including BBC, Channel 4, Pathe, VPRO (Netherlands), ITVS (US), PBS (US), ARTE (France), Fox (Italy), RAI (Italy), SVT (Sweden), NRK (Norway), Dr (Denmark) and ABC (Australia). Website: www.metfilmproduction.co.uk.
Creative England

Creative England invests in and supports creative ideas, talent and businesses in film, TV, games and digital media. We aim to grow the brightest, the best, and those with the most promise so that individuals and businesses can achieve their full creative and commercial potential. We help identify future opportunities to grow the economy and generate jobs. Website: http://www.creativeengland.co.uk
Ffilm Cymru Wales

Established in 2006 and formerly known as the Film Agency for Wales, Ffilm Cymru Wales has a remit to help to develop a film sector in Wales and maximise the economic, educational and cultural benefits of film. Ffilm Cymru Wales supports Welsh or Wales-based writers, directors and producers with development and production funding, industry assistance and mentoring opportunities. We aim to bring film makers and audiences together by encouraging more people to see more films in more venues. We also promote the use of film in education and community regeneration, producing educational resources in conjunction with teachers to aid literacy and general learning. Website: http://www.ffilmcymruwales.com 

BBC Storyville

The BBC’s documentary strand that brings the most interesting character-based stories from around the world to the screen. Over the past decade BBC Storyville has brought to the screen over 340 films, from some 70 countries and has garnered an array of awards; four Oscars, 15 Griersons, three Peabodys and three International Emmys.

Broadway
Currently in its 25th year, Broadway is recognised as one of the leading independent cinemas and creative hubs in the UK and home to filmmakers and artists receiving international acclaim for their work. Broadway also delivers programmes offering investment and support for skills, knowledge transfer and enterprise for people entering and working in the creative and digital content industries. Website: http://www.broadway.org.uk

