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PRESS RELEASE

For immediate release: Tuesday 10 March
Two AMERICAN FESTIVALS PROVIDE ORION: THE MAN WHO WOULD BE KING WITH PREMIERE SCREENINGS 

ORION: The Man Who Would Be King, the latest feature documentary from award-winning director Jeanie Finlay (Glimmer Films) will receive its World Premiere at the upcoming Tribeca Film Festival in New York this April  (Tribeca Film Festival is presented by AT&T) followed by a South Eastern Premiere at Nashville Film Festival.
ORION tells the story of Jimmy Ellis, an unknown singer with a voice the very twin of Elvis’. Plucked from obscurity, he was signed to Sun Records and given a outlandish fictional identity. The scheme exploded into cult success - and the ‘Elvis is alive’ myth was born. Borne by his incredible voice, Jimmy Ellis - as the masked Orion - gained the success he'd always craved but at what price? This feature-length documentary film revels in the manipulations of the music industry, the allure of fantasy and the eternal search for identity. Who was that masked man?
Tribeca Film Festival runs from 15 to 26 April and Nashville Film Festival from 16 to 25 April. Screening dates at both festivals will be published via the film’s Facebook page www.facebook.com/orionthemovie and on Twitter via @orionmovie.

On her inspiration behind the film Finlay commented, “Ten years ago I bought an Orion record at a car boot-sale, it was on Sun Records, on gold vinyl. I played it and heard this unmistakable voice. I immediately wanted to find out more about the mysterious masked man on the cover. That discovery took me far from England, deep into the American South.

What I uncovered was a rollercoaster story of the Nashville music scene in the wake of Elvis Presley’s death. Orion’s mask and his incredible voice ignited a fantasy and hundreds of thousands of people believed that Elvis might be alive. It’s an extraordinary story and I knew immediately I wanted to make it into a film.”

ORION: The Man Who Would Be King is Finlay’s sixth feature documentary and follows the acclaimed SOUND IT OUT and The Great Hip Hop Hoax.
Finlay connected directly to ORION fans to unearth their stories through a sister project; #MyOrion utilising social media tools in the creation of an online memory box. Extensive research resulted in the discovery of exclusive archive materials and Finlay conducted interviews with ORION’s inner circle of girlfriends, family, band members and managers to bring to the screen this rich story of a faustian pact that took ORION from a small town in Alabama to the bright lights of Nashville and its sultry promise of fame. #MyOrion and wraparound artwork #IAmOrion, that allows the public to post their own tribute to Jimmy ‘ORION’ Ellis using digital and analogue masks, were both supported through a Future Documentary award from REACT. #MyOrion and #IAmOrion are available through www.orionthemovie.com. 
Other financiers behind the film are Creative England, Ffilm Cymru Wales, BBC Storyville and Broadway and the film was produced in Wales with assistance from Ffilm Cymru Wales and the Welsh Government. Initial funding for the production of ORION: The Man Who Would Be King was raised through crowdfunding, with over 300 backers supporting the film. Readers can still grab themselves perks like framed 8-tracks, limited edition posters and Orion memorabilia via www.indiegogo.com/projects/orion-the-man-who-would-be-king
For updates on the film, including news on screenings, readers can sign-up via the www.orionthemovie.com website. World Premiere screening information will be available via Tribeca Film Festival’s website: http://tribecafilm.com/festival and via Nashville Film Festival’s website: https://nashvillefilmfestival.org.
Creative England presents, in association with Ffilm Cymru Wales, BBC Storyville and Broadway

A Glimmer Films production, in association with Met Film Production and Truth Department

A film by Jeanie Finlay

ORION: The Man Who Would Be King
Produced in Wales with assistance from Ffilm Cymru Wales and the Welsh Government

Director/Producer: Jeanie Finlay, Producer: Dewi Gregory, Executive Producer: Al Morrow

Website: www.orionthemovie.com
Facebook: www.facebook.com/orionthemovie
Twitter: @orionmovie
- ENDS -
TRIBECA and NASHVILLE Press queries:
BRIGADE / Gerilyn Shur, gerilyn@brigademarketing.com / (917) 551-5838
All other queries:

Sally Hodgson (Producer of Marketing and Distribution), sally@pipocapictures.com / +44 (0)7974 563 697.

NOTES TO EDITORS

Jeanie Finlay - Director/Producer (Glimmer Films)

A British artist and filmmaker who creates intimate, funny and personal documentary films and artworks. Her focus is on creating compelling portraits and is obsessed with telling other people’s stories. Her work includes Panto! (72 mins) for BBC Storyille, The Great Hip Hop Hoax (92 mins) for BBC Scotland and BBC Storyville, Sound It Out (75 mins) a documentary portrait of the very last vinyl record shop in Teesside (official film of Record Store Day), feature documentary Goth Cruise for the Independent Film Channel (USA,75 min) which became the most downloaded title ever on IFC, critically acclaimed doc Teenland (BBC4 60 min) and award-winning interactive documentary Home-Maker. 

 “Jeanie gives her projects time. She’s a serious, meticulous thinker, not a documentarist for the Big Brother generation.” Screen International
Dewi Gregory – Producer (Truth Department)

Dewi heads up Truth Department, a production company based in Caerffili, Wales. Dewi has come to cinema documentaries from television, producing and directing for BBC, S4C & C4.  Truth Department's second cinema documentary will be released later this year and the company has two further films in development. A one-hour documentary for S4C is in the final stages of post-production. 
Al Morrow – Executive Producer (Met Film Production)

An award-winning producer and Head of Documentary at Met Film Production. Al’s films have been bought and/or co-produced by a range of international distributors and broadcasters including BBC, Channel 4, Pathe, VPRO (Netherlands), ITVS (US), PBS (US), ARTE (France), Fox (Italy), RAI (Italy), SVT (Sweden), NRK (Norway), Dr (Denmark) and ABC (Australia). Website: www.metfilmproduction.co.uk.
Creative England

Dedicated to the growth of the creative industries through investment in talented people and their creative ideas to nurture England’s richly diverse games, TV, film and digital media industries. Website: http://www.creativeengland.co.uk
Ffilm Cymru Wales

Established in 2006 with a remit to help to develop a film sector in Wales and maximise the economic, educational and cultural benefits of film. Ffilm Cymru Wales supports Welsh or Wales-based writers, directors and producers with development and production funding, industry assistance and mentoring opportunities. The agency aims to bring filmmakers and audiences together by encouraging more people to see more films in more venues. 

Website: http://www.ffilmcymruwales.com 

BBC Storyville

The BBC’s documentary strand that brings the most interesting character-based stories from around the world to the screen. Over the past decade BBC Storyville has brought to the screen over 340 films, from some 70 countries and has garnered an array of awards; four Oscars, 15 Griersons, three Peabodys and three International Emmys.

Broadway
Currently in its 25th year, Broadway is recognised as one of the leading independent cinemas and creative hubs in the UK and home to filmmakers and artists receiving international acclaim for their work. Broadway also delivers programmes offering investment and support for skills, knowledge transfer and enterprise for people entering and working in the creative and digital content industries. Website: http://www.broadway.org.uk
REACT

ORION: The Man Who Would Be King received a Future Documentary award from REACT (Research & Enterprise in Arts & Creative Technology). REACT funds collaborations between arts and humanities researchers and creative companies. These collaborations champion knowledge exchange, cultural experimentation and the development of innovative digital technologies in the creative economy. REACT is one of four Knowledge Exchange Hubs for the Creative Economy funded by the Arts and Humanities Research Council (AHRC) to develop strategic partnerships with creative businesses and cultural organisations, to strengthen and diversify their collaborative research activities and increase the number of arts and humanities researchers actively engaged in research-based knowledge exchange. REACT is a collaboration between the University of the West of England, Watershed, and the Universities of Bath, Bristol, Cardiff and Exeter. Website: http://www.react-hub.org.uk 

